SYANJO DIGITAL

FREE LOCAL MARKETING GUIDE

The Local Business
Quick-Win Guide

10 Simple Ways to Get More Customers
Without Spending a Fortune

Small actions. Clear messages.
A practical plan for your next seven days.

01 02 03
GET FOUND BUILD TRUST INVITE ACTION
Be easy to discover. Show real value. Make the next step clear.

Turn clicks into customers.
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m—— START HERE / IDEAS 01-02

Make the next step easy.

You do not need to do everything at once. Choose one idea, make it useful to a nearby customer,
and give them one clear way to contact you. This guide is built for local shops, services, restaurants,
and small teams.

Your quick-start plan
Pick one service or product. Choose one action: call, book, request a quote, or visit. Then track
real inquiries and sales so you can decide what to repeat.

Refresh your local listing 15 MIN

Help people see what you do, where you serve, and when you are open.

Do this: On your Google Business Profile, check your category, phone, website,
hours, and address or service area. Add three recent photos.

Try: A barber checks Saturday hours and adds photos of the shop and recent cuts.

m Choose one clear call to action 15 MIN

Give visitors a simple next step instead of several competing requests.

Do this: Update your social bio and website headline with what you offer, your area,
and one working contact or booking link. Test it on your phone.

Try: "House cleaning in [City]. Request your quote: [Link]."

Google guidance: complete and accurate business information
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s BUILD TRUST / IDEAS 03-05

Show people what to expect.

Real work, helpful answers, and honest feedback make your business easier to assess.

Share proof of your work 15 MIN
Make your quality visible with one real, specific example.

Do this: Post a finished job, product close-up, or short process video. Explain the
work and invite one next step. Get permission before sharing customer details.

Try: "Today's patio clean in [Area]. Need yours freshened up? Request a quote: [Link]."

m Answer one common question 15 MIN
Use the questions you already hear to create a useful local post.

Do this: Choose a question about timing, preparation, pricing, or availability.
Answer in three sentences, then link to the relevant service.

Try: A detailer posts: "How long does an interior clean take?" and explains the booking
window.

m Ask for an honest review 10 MIN

Make feedback easy after a completed purchase or service.

Do this: Use one message from page 7 and your direct Google review link. Make the
same neutral request regardless of how you expect the customer to rate you.

Try: Add a review QR code to a receipt or thank-you card. Test the code before printing.
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s REACH NEARBY PEOPLE / IDEAS 06-08

Give neighbors a reason to act.

Use existing relationships and relevant local spaces to share something useful.

Team up with alocal business 20 MIN
Choose a complementary business that serves a similar local audience.

Do this: Ask for one simple collaboration: a counter card, useful joint post, or shared
event. Agree on the message and destination link before posting.

Try: A florist and a cafe share a weekend gift-and-coffee idea, each linking to the other.

a Be useful in a neighborhood group 15 MIN

Join the conversation with an answer people can use.

Do this: Read the group rules. Where business posts are allowed, share one helpful
tip and identify yourself as the owner. Add contact details only when permitted.

Try: A plumber shares a short guide to spotting a small leak before it becomes a bigger
repair.

m Test one focused offer 20 MIN

Choose one offer that fits your capacity and makes sense after costs.

Do this: Pick an idea from page 8. Set the terms and a real end date, then use the
same offer wording and code across your selected channels.

Try: Use code LOCALWEEK to count redemptions; compare them with the cost of the
offer.
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s CONVERT INTEREST / IDEAS 09-10

Keep the conversation moving.

Clear communication helps interested people decide whether your business fits their needs.

Follow up on an open inquiry 10 MIN

A brief, useful check-in can answer the question holding someone back.

Do this: Use the channel the customer used or agreed to. Offer help with one
unanswered question, and stop when they decline or ask you to stop.

Try: "Hi [Name], do you have any questions about your [Service] quote? Happy to help. -
[Business]"

Make the invitation bilingual 20 MIN

Help English- and Spanish-speaking neighbors understand your next step.

Do this: If your team can support both languages, add a short Spanish version
beside one key invitation. Check the translation and send both to the same working
contact link.

Try: "Request a quote / Solicita una cotizacién: [Link]."

Track outcomes, then repeat what helps.

Ask each new inquiry: "How did you hear about us?" Record the answer with the date, channel,
offer code, and whether it became a sale or booking.

INQUIRIES BOOKINGS / SALES OFFER COST
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m—— COPY + CUSTOMIZE

5 ready-to-use social captions

Replace the bracketed details, pair with a real photo, and keep one clear call to action.

01/ INTRODUCE YOUR BUSINESS

Hello, [City]! We're [Business], your local team for [Service/Product]. Need help with [Customer
Need]? Explore what we offer and contact us here: [Link].

Pair with: your storefront, team, or workspace.

02 / SHOW THE WORK

A closer look at today's [Project/Product] in [Area]. We focused on [Specific Detail] to help with
[Customer Need]. Looking for something similar? Request details here: [Link].

Pair with: a finished result or product close-up.

03 / ANSWER A QUESTION

Wondering about [Common Question]? Here's the short answer: [Helpful Answer]. If you're in [City]
and need [Service], ask us about your situation here: [Link].

Pair with: a simple tip graphic or demonstration.

04 / SHARE A REAL OFFER

A little extra for our [City] neighbors: [Offer] when you [Qualifying Action] by [Date]. [Key Terms]. Use
code [Code] and book or order here: [Link].

Pair with: the actual product or service in the offer.

05 / INVITE A VISIT OR BOOKING

Planning your week in [City]? We're open [Days/Hours] at [Location or Service Area]. If [Customer
Need] is on your list, we'd love to help. [Book/Call/Get Directions]: [Link].

Pair with: your entrance, map detail, or booking setup.
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m—— COPY + CUSTOMIZE

3 review-request messages

Send after a completed visit or service. Replace [Review Link] with your direct Google review link.

01/ SHORT TEXT

Hi [Name], thanks for choosing [Business] for [Service/Product]. Would you share an honest
review of your experience? Here's the link: [Review Link]. Thanks for your time!

02/ EMAIL
Subject: How was your experience with [Business]?
Hi [Name], thank you for visiting us. If you have a moment, please share an honest review

here: [Review Link]. Your feedback helps us improve and helps neighbors decide whether
we're a good fit. Thank you, [Your Name]

03 / RECEIPT OR THANK-YOU CARD

Thank you for supporting [Business]! Tell us how we did. Scan this code or visit [Review Link]
to leave an honest review of your experience.

Keep the request neutral.

Ask for honest feedback, not a particular rating. Do not offer a discount, gift, or payment for a
Google review. Do not send only satisfied customers to the public review link. Respond helpfully to
feedback without sharing private details.

Source: Google Maps policy on fake engagement and rating manipulation
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e CHOOSE ONE + TEST

3 promotional offer ideas

Use a benefit you can afford, clear terms, and a real deadline. Start with one offer at a time.

01 Add auseful first-visit bonus

A low-cost extra can introduce your service without cutting the main price.

"First visit? Book [Service] by [Date] and receive [Specific Add-on] at no extra charge. New customers
only; one per customer. Use code WELCOME at [Link]."

Check: add-on cost, eligible service, and your capacity to deliver.

02 Give quieter hours a purpose

Offer a defined benefit during a window you actually want to fill.

"Book [Service] for [Weekday/Time Window] through [Date] and receive [Benefit]. Applies to [Eligible
Service]; one per customer. Use code WEEKDAY at [Link]."

Check: eligible booking times, staffing, and how many slots you can offer.

03 Thank customers for a referral

Reward a real introduction after a qualifying purchase, with simple terms.
"Refer a new customer who completes [Qualifying Purchase] by [Date], and receive [Credit/Benefit]

toward your next [Service]. Have them mention [Referral Code]. [Key Terms]."

Check: reward cost, when it is earned, and whether it has an expiry date.

State any minimum spend, exclusions, expiry, or redemption limit before customers act. Referral rewards should be separate from
review requests.
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s YOUR FIRST WEEK

A simple 7-day marketing plan

Choose one main service, one audience, and one primary contact link. Check off each action as you go.

[]

DAY 1 Fix the basics

Check your local listing, hours, phone, and main contact link. Test the full path on your phone.

DAY 2 Show the work

Post one real result or product using caption 2. Get permission for customer content.

DAY 3 Make feedback easy

Send a neutral review request after completed services. Add a tested review link or QR code.

DAY 4 Answer a local question

Post one useful answer using caption 3. Join a relevant group only within its rules.

DAY 5 Open one new door

Contact one complementary local business with a specific, simple collaboration idea.

DAY 6 Make one clear invitation

Publish one affordable offer. If you support Spanish, add a checked Spanish invitation.

DAY 7 Follow up + review

Check open inquiries, record your outcomes, and choose the action to repeat next week.

NEXT WEEK, | WILL REPEAT:

Results vary. Use your actual inquiries, bookings, sales, and costs to guide the next step.
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—— YOUR NEXT STEP

Build on your first quick win.

Make useful local marketing easier to keep doing.

THE PAID TOOLKIT FROM SYANJO DIGITAL

Bilingual Small
Business Marketing Kit

For businesses serving English- and
Spanish-speaking customers.

Take the next step with English + Spanish marketing templates, customer
messages, and a practical content plan you can adapt to your business.

Keep your message clear. Make it local.
Give customers one easy next step.

Get the Bilingual Marketing Kit

View the kit, current price, and full details on Gumroad.
Questions? hello@syanjo.com
Visit Syanjo Digital at syanjo.com

Turn clicks into customers.
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